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Abstract 

Purpose: The general objective of this study was to investigate gender representation in sports 

photography. 

Methodology: The study adopted a desktop research methodology. Desk research refers to secondary 

data or that which can be collected without fieldwork. Desk research is basically involved in collecting 

data from existing resources hence it is often considered a low cost technique as compared to field 

research, as the main cost is involved in executive’s time, telephone charges and directories. Thus, the 

study relied on already published studies, reports and statistics. This secondary data was easily 

accessed through the online journals and library. 

Findings: The findings reveal that there exists a contextual and methodological gap relating to gender 

representation in sports photography. Preliminary empirical review revealed significant disparities, 

showing that male athletes were favored in terms of coverage and portrayal, with emphasis on their 

athleticism and competitiveness, while female athletes were underrepresented and often depicted based 

on their appearance and personal lives. This marginalization of women’s sports contributed to reduced 

sponsorship opportunities and public support, reinforcing traditional gender norms. The findings 

highlighted the need for equitable sports photography that accurately reflects female athletes' 

achievements to promote gender equality and inspire future generations, calling for efforts from media 

organizations, sports leagues, athletes, and educators.  

Unique Contribution to Theory, Practice and Policy: The Social Role Theory, Cultivation Theory 

and Framing Theory may be used to anchor future studies on gender representation in sports 

photography. The study recommended expanding theories like Social Role Theory, training media 

professionals to recognize and counteract biases, and implementing editorial guidelines for balanced 

coverage. Policy suggestions included regulatory frameworks for equal media coverage and 

incorporating gender equality into media rights agreements. The study also emphasized the need for 

educational initiatives to raise awareness and collaborations between industry stakeholders. Ongoing 

research and monitoring were suggested to track progress and ensure sustained efforts towards 

equitable gender representation. 
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1.0 INTRODCUTION  

Gender representation in sports photography in the United States has been a significant area of study, 

revealing persistent disparities. Despite the progress made in women's sports, female athletes continue 

to be underrepresented and often depicted in a manner that emphasizes femininity and attractiveness 

over athletic competence. Cooky, Messner & Hextrum (2013) found that sports media, including 

photography, still largely marginalizes female athletes, focusing more on their personal lives and 

physical appearances rather than their athletic achievements. For instance, female athletes are often 

portrayed in passive poses or off-field settings, whereas male athletes are more frequently depicted in 

active, competitive contexts. This skewed representation not only undermines the achievements of 

female athletes but also reinforces traditional gender stereotypes that valorize men’s athleticism and 

marginalize women’s. Recent statistics highlight these disparities. According to the Tucker Center for 

Research on Girls & Women in Sport, only about 4% of sports media coverage is dedicated to female 

athletes, despite women comprising approximately 40% of all sports participants in the U.S. (Tucker 

Center, 2014). This underrepresentation extends to sports photography, where images of male athletes 

dominate. When women are featured, the focus often shifts to their looks, attire, or off-field activities, 

which can detract from their professional accomplishments and reinforce gender biases in sports 

journalism (Cooky et al., 2013). Such trends perpetuate a cycle where female athletes receive less 

recognition and sponsorship, thereby impacting their visibility and opportunities within the sports 

industry. 

In the United Kingdom, the representation of gender in sports photography also exhibits significant 

biases. Pegoraro, Comeau & Frederick (2014) highlighted how British sports media often perpetuates 

gender stereotypes by depicting female athletes in ways that emphasize their femininity and traditional 

gender roles. For example, coverage of female athletes tends to focus on their appearance, emotional 

expressions, and personal lives, rather than their sports performance. This type of representation can 

diminish the perceived legitimacy and seriousness of women’s sports, positioning them as secondary 

to men’s sports. A study analyzing sports coverage during the London 2012 Olympics found that 

despite the success of female athletes, media coverage and photography frequently downplayed their 

achievements compared to their male counterparts (Jones, Murrell & Jackson, 2014). Female athletes 

were often portrayed in less dynamic and less aggressive poses, which contributed to a perception of 

women’s sports as less competitive and exciting. These patterns have significant implications for the 

visibility and valuation of female athletes in the UK, influencing public perceptions and potentially 

affecting the resources and support allocated to women’s sports. 

In Japan, gender representation in sports photography is influenced by cultural norms and societal 

expectations regarding gender roles. Nakazawa, Shimizu & Kamada (2018) indicates that Japanese 

sports media often portrays female athletes in a manner that emphasizes traditional notions of 

femininity and modesty. This is evident in the way female athletes are photographed, often in passive 

or non-competitive contexts, and how their personal attributes are highlighted over their athletic 

prowess. A comparative study of media coverage during the Tokyo 2020 Olympics showed that male 

athletes received significantly more coverage than female athletes, and the tone of the coverage 

differed markedly (Nakazawa et al., 2018). Female athletes were frequently described in terms of their 

appearance and personal characteristics, while male athletes were highlighted for their strength, skill, 

and competitiveness. This disparity in representation can affect the public’s perception of female 

athletes and contribute to ongoing gender inequalities in Japanese sports. 

Brazil’s sports photography also reflects broader societal attitudes towards gender, often marginalizing 

female athletes and emphasizing their physical appearance over their athletic abilities. Da Costa and 

Da Silva (2014) found that Brazilian sports media tends to sexualize female athletes, focusing on their 

bodies and attire rather than their sports achievements. This type of representation not only undermines 
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the professional credibility of female athletes but also reinforces harmful stereotypes that prioritize 

physical attractiveness over skill and competence. During major sports events like the FIFA World 

Cup and the Olympics, Brazilian female athletes are often photographed in ways that highlight their 

physical attributes rather than their performance (Da Costa & Da Silva, 2014). This practice 

perpetuates a cycle of underrepresentation and undervaluation of women’s sports, impacting the 

recognition and support female athletes receive. Despite Brazil's rich sports culture, female athletes 

face significant challenges in gaining equal visibility and respect within the sports media landscape. 

In many African countries, gender representation in sports photography is influenced by both cultural 

norms and socioeconomic factors. Amara & Henry (2014) indicates that female athletes in Africa often 

face significant barriers to visibility and recognition, both in sports media and photography. These 

barriers are compounded by traditional gender roles that often restrict women's participation in sports 

and limit their representation in media coverage. A study focusing on sports media in Nigeria found 

that female athletes are significantly underrepresented in sports photography and when they are 

featured, the emphasis is often on their gender and appearance rather than their athletic achievements 

(Ogunniyi, 2015). This type of representation reinforces gender stereotypes and limits the 

opportunities for female athletes to be recognized for their contributions to sports. Additionally, 

socioeconomic factors can affect the quality and quantity of media coverage female athletes receive, 

further marginalizing their presence in the sports landscape. 

Sports photography is a specialized field within photojournalism that focuses on capturing the dynamic 

and often ephemeral moments of athletic performance. This genre requires not only technical 

proficiency with cameras and lenses but also a deep understanding of the sport being photographed to 

anticipate significant moments. Sports photographers aim to convey the intensity, emotion, and drama 

of sporting events through their images, often highlighting moments of victory, defeat, and the sheer 

physicality of athletes (Smith, 2016). The advent of digital photography and advancements in camera 

technology have significantly enhanced the capabilities of sports photographers, allowing for high-

speed continuous shooting and improved low-light performance, which are crucial for capturing fast-

paced sports action. 

The evolution of sports photography mirrors advancements in photographic technology and changes 

in sports culture. Early sports photography in the late 19th and early 20th centuries was limited by the 

slow shutter speeds and bulky equipment of the time, which often resulted in staged or posed shots 

rather than live action captures (Wenner, 2014). As technology progressed, sports photographers began 

to capture more dynamic and realistic images, contributing to the rise of sports magazines and the 

increasing popularity of sports media. Iconic images, such as those of Muhammad Ali’s fights or the 

triumphs of Olympic athletes, have become part of the cultural fabric, illustrating the power of sports 

photography to capture and immortalize moments of athletic excellence (Lenskyj, 2014). 

Sports photography plays a crucial role in sports media, providing visual narratives that complement 

written and broadcast journalism. High-quality sports images can evoke strong emotional responses 

from audiences, enhancing their engagement with sporting events (Rowe, 2015). These images are 

used in various media formats, including newspapers, magazines, online platforms, and social media, 

to convey the excitement and drama of sports to a broad audience. The visual appeal of sports 

photography makes it a vital tool for sports promotion and marketing, helping to build the profiles of 

athletes and teams and attract fans and sponsors (Billings, 2016). 

Gender representation in sports photography is a critical issue that reflects broader societal attitudes 

towards gender roles and equality in sports. Research indicates that female athletes are often 

underrepresented in sports photography, and when they are featured, the focus is frequently on their 

physical appearance and femininity rather than their athletic abilities (Cooky, Messner, & Musto, 
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2015). This type of representation can reinforce gender stereotypes and diminish the perceived value 

of women’s sports. For instance, studies have shown that media coverage of male athletes tends to 

highlight their strength, skill, and competitiveness, whereas coverage of female athletes often 

emphasizes their beauty, emotions, and personal lives (Kane, LaVoi, & Fink, 2013). 

In the United States, the representation of gender in sports photography has been the subject of 

extensive research. Despite the significant achievements of female athletes, they continue to receive 

less media coverage than their male counterparts. Cooky et al. (2015) found that only about 4% of 

sports media coverage is dedicated to female athletes, and this disparity extends to sports photography. 

When female athletes are featured, they are often depicted in ways that emphasize their femininity and 

sexuality, such as posing in suggestive positions or focusing on their physical appearance rather than 

their athletic accomplishments. This type of representation can undermine the achievements of female 

athletes and perpetuate gender biases in sports media. 

In the United Kingdom, similar trends are observed, with sports photography often marginalizing 

female athletes and reinforcing traditional gender roles. Pegoraro, Comeau & Frederick (2014) found 

that British sports media frequently portrays female athletes in a manner that emphasizes their 

appearance and personal lives rather than their sports performance. This type of representation can 

create a perception that women’s sports are less serious and less competitive than men’s sports, 

impacting the visibility and recognition of female athletes. The London 2012 Olympics provided a 

platform to examine these trends, revealing that despite the success of female athletes, media coverage 

and photography often downplayed their achievements compared to male athletes (Jones, Murrell, & 

Jackson, 2014). 

In Japan, cultural norms and societal expectations play a significant role in shaping the representation 

of gender in sports photography. Nakazawa, Shimizu, and Kamada (2018) indicated that Japanese 

sports media often portrays female athletes in a manner that emphasizes traditional notions of 

femininity and modesty. Female athletes are frequently photographed in passive or non-competitive 

contexts, and their personal attributes are highlighted over their athletic prowess. This type of 

representation can affect the public’s perception of female athletes and contribute to ongoing gender 

inequalities in Japanese sports (Nakazawa et al., 2018). 

In Brazil, the representation of gender in sports photography often marginalizes female athletes and 

emphasizes their physical appearance. Da Costa and Da Silva (2014) found that Brazilian sports media 

tends to sexualize female athletes, focusing on their bodies and attire rather than their sports 

achievements. This type of representation not only undermines the professional credibility of female 

athletes but also reinforces harmful stereotypes that prioritize physical attractiveness over skill and 

competence. During major sports events, such as the FIFA World Cup and the Olympics, Brazilian 

female athletes are often photographed in ways that highlight their physical attributes rather than their 

performance (Da Costa & Da Silva, 2014). 

In many African countries, the representation of gender in sports photography is influenced by cultural 

norms and socioeconomic factors. Research by Amara and Henry (2014) indicates that female athletes 

in Africa often face significant barriers to visibility and recognition, both in sports media and 

photography. These barriers are compounded by traditional gender roles that often restrict women's 

participation in sports and limit their representation in media coverage. A study focusing on sports 

media in Nigeria found that female athletes are significantly underrepresented in sports photography, 

and when they are featured, the emphasis is often on their gender and appearance rather than their 

athletic achievements (Ogunniyi, 2015). 
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1.1 Statement of the Problem  

Despite significant progress in gender equality across various fields, sports photography remains a 

domain where gender representation is notably skewed. Historically, sports media has marginalized 

female athletes by underrepresenting them and often depicting them in stereotypical and non-

competitive contexts. Cooky, Messner & Musto (2015) highlighted that only about 4% of sports media 

coverage is dedicated to female athletes, despite their substantial participation in sports. This 

imbalance not only reflects but also perpetuates gender biases, influencing public perception and the 

opportunities available to female athletes. The persistent disparity in representation underscores the 

need to critically examine how sports photography portrays gender and its implications for gender 

equality in sports. The current body of research reveals several gaps that this study aims to address. 

Previous studies have extensively documented the underrepresentation and sexualization of female 

athletes in sports media (Kane, LaVoi, & Fink, 2013; Cooky et al., 2015), but there is a lack of 

comprehensive analysis on how these portrayals vary across different cultures and types of sports. 

Moreover, existing research often focuses on major sports events like the Olympics, leaving a gap in 

understanding the everyday representation of female athletes in less high-profile sports and local 

competitions. This study seeks to fill these gaps by providing a detailed comparative analysis of gender 

representation in sports photography across different countries, including the United States, United 

Kingdom, Japan, Brazil, and several African nations. It will explore not only the frequency of 

representation but also the qualitative aspects of how male and female athletes are portrayed in various 

sporting contexts. The findings of this study will benefit multiple stakeholders. Female athletes stand 

to gain from increased awareness and potential shifts in how they are represented in sports media, 

which can lead to greater recognition and support for their athletic achievements (Cooky et al., 2015). 

Sports media organizations can use the insights to improve their coverage practices, fostering a more 

balanced and equitable portrayal of athletes. Additionally, educators and policymakers can utilize the 

study's findings to advocate for gender equality in sports and media representation, influencing 

curriculum development and policy reforms. By highlighting the disparities and offering evidence-

based recommendations, this study aims to contribute to the broader movement towards gender 

equality in sports and beyond. 

2.0 LITERATURE REVIEW 

2.1 Theoretical Review 

2.1.1 Social Role Theory 

Social Role Theory, originated by Alice Eagly in the 1980s, posits that societal norms and roles 

influence and shape behaviors and expectations related to gender. The theory suggests that differences 

in male and female behavior are largely a result of the societal expectations and roles that each gender 

is expected to fulfill. In the context of sports photography, Social Role Theory can be used to 

understand how traditional gender roles and stereotypes influence the portrayal of male and female 

athletes. Sports are often perceived as a male-dominated domain, reinforcing the stereotype that men 

are more suited to competitive and physical activities, while women are seen in more passive or 

supportive roles. This theory explains why female athletes are frequently depicted in ways that 

emphasize their femininity, beauty, and off-field roles, rather than their athletic prowess and 

competitiveness. By applying Social Role Theory, researchers can explore how these societal norms 

and expectations are perpetuated through sports photography, contributing to ongoing gender 

disparities in sports media representation (Eagly & Wood, 2012). 

2.1.2 Cultivation Theory 

Cultivation Theory, developed by George Gerbner in the late 1960s and early 1970s, focuses on the 

long-term effects of media exposure on perceptions of reality. According to this theory, consistent 
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exposure to media content can shape individuals’ perceptions of social reality. In the context of sports 

photography, Cultivation Theory is relevant as it helps to explain how repeated exposure to gendered 

images in sports media can influence public perceptions of gender roles in sports. For instance, if the 

media consistently portrays male athletes as strong and dominant and female athletes as passive and 

aesthetically pleasing, these images can cultivate and reinforce societal beliefs about gender and 

athleticism. The theory suggests that the more people are exposed to these biased representations, the 

more likely they are to accept them as true reflections of reality. Therefore, Cultivation Theory 

provides a framework for understanding the broader societal impact of gender representation in sports 

photography, highlighting the importance of addressing these biases to promote gender equality in 

sports (Morgan, Shanahan, & Signorielli, 2015). 

2.1.3 Framing Theory 

Framing Theory, introduced by Erving Goffman in 1974 and further developed by other scholars such 

as Robert Entman, examines how information is presented and structured by the media to influence 

audiences' understanding and interpretation of events. This theory is crucial for understanding gender 

representation in sports photography, as it emphasizes how the media can shape public perceptions 

through the selective presentation and framing of images. For example, sports photographs that 

highlight female athletes’ physical attractiveness rather than their athletic achievements can frame 

women’s sports as less serious or less competitive than men’s sports. This framing can affect how 

audiences perceive female athletes and their sports, potentially leading to reduced support and 

recognition for women’s sports. Framing Theory allows researchers to analyze the specific techniques 

used in sports photography to frame gender in particular ways, providing insights into the mechanisms 

through which gender biases are perpetuated in sports media (Entman, 1993). By understanding these 

framing processes, researchers and media practitioners can develop strategies to present more balanced 

and equitable representations of male and female athletes. 

2.2 Empirical Review 

Cooky, Messner & Musto (2015) investigated the extent and nature of gender representation in 

televised sports news and highlight shows, focusing on the portrayal of female athletes over a 25-year 

period. The researchers conducted a content analysis of sports news and highlights on local network 

affiliates in Los Angeles and ESPN’s SportsCenter. They analyzed the amount of coverage dedicated 

to male versus female athletes and the context in which these athletes were depicted. The study found 

that female athletes received significantly less coverage than their male counterparts, with only about 

4% of the total sports coverage dedicated to women. When female athletes were featured, the coverage 

often emphasized their physical appearance, personal lives, or emotional expressions rather than their 

athletic achievements. The authors recommended that sports media outlets increase their coverage of 

female athletes and portray them in ways that highlight their athletic skills and achievements. They 

also suggested that media producers undergo training to become aware of and counteract gender biases 

in their reporting. 

Kane, LaVoi & Fink (2013) explored how elite female athletes interpret and respond to the media 

images of themselves, particularly in terms of how these images impact their social identity and the 

broader cultural context of "selling sex" in women's sports. The study employed qualitative interviews 

with elite female athletes across various sports. The researchers analyzed the athletes' perceptions and 

experiences with sports media representations, focusing on how these images affected their sense of 

identity and societal perceptions. The findings revealed that many female athletes felt that media 

representations often sexualized them, focusing more on their physical appearance than their athletic 

prowess. This not only affected their personal identity but also influenced public perceptions of 

women's sports, often diminishing their legitimacy and seriousness. The authors recommended that 
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sports media adopt more balanced and respectful portrayals of female athletes, focusing on their 

athletic achievements rather than their physical appearance. They also suggested further research into 

the impact of these portrayals on young female athletes and sports fans. 

Pegoraro, Comeau & Frederick (2014) examined the use of social media by female professional soccer 

players and how it influences their representation in sports media. The researchers conducted a content 

analysis of social media posts by female professional soccer players and analyzed how these posts 

were reported in sports media. They also conducted interviews with the athletes to understand their 

motivations and experiences with social media. The study found that female athletes often used social 

media to counteract negative or biased media portrayals, showcasing their athletic abilities and 

personal lives on their terms. However, traditional sports media continued to emphasize gendered 

narratives and stereotypes. The authors recommended that sports media incorporate social media 

content to provide a more balanced and authentic portrayal of female athletes. They also suggested 

that female athletes receive training on effectively using social media to manage their public image. 

Jones, Murrell & Jackson (2014) analyzed how female athletes and women’s sports are framed in 

selected sports magazines, focusing on the language and imagery used to represent them. The 

researchers conducted a content analysis of articles and images from prominent sports magazines, 

examining the frequency, context, and manner of female athlete representation compared to male 

athletes. The study revealed that female athletes were often depicted in passive or sexualized poses, 

with articles frequently highlighting their personal lives and physical appearance rather than their 

sports achievements. In contrast, male athletes were portrayed in active, competitive contexts. The 

authors suggested that sports magazines adopt editorial guidelines that promote equitable 

representation of female athletes, focusing on their athletic skills and accomplishments. They also 

recommended increasing the visibility of women’s sports through dedicated sections or features. 

Nakazawa, Shimizu & Kamada (2018) investigated the gender differences in sports media coverage 

during the Tokyo 2020 Olympics, focusing on the representation of male and female athletes. The 

study utilized a content analysis of media coverage, including photographs, articles, and broadcast 

segments, to examine the portrayal of athletes. The researchers assessed the quantity and quality of 

coverage, as well as the framing of athletes' images. findings indicated that male athletes received 

significantly more coverage than female athletes, and the portrayal of female athletes often emphasized 

their physical appearance and personal characteristics rather than their athletic performance. The media 

coverage tended to reinforce traditional gender stereotypes. The authors recommended that media 

outlets strive for more balanced coverage of male and female athletes, ensuring that female athletes 

are portrayed in ways that highlight their sports achievements. They also called for increased 

awareness and training among journalists to counteract gender biases. 

Da Costa & Da Silva (2014) explored gender relations and the representation of female athletes in 

Brazilian sports media, focusing on how these portrayals affect public perceptions of women’s sports. 

The researchers conducted a content analysis of sports media coverage, including newspapers, 

magazines, and online platforms, to assess the frequency and context of female athlete representation. 

They also conducted surveys to gauge public perceptions. The study found that Brazilian sports media 

often sexualized female athletes, emphasizing their bodies and physical appearance over their sports 

achievements. This type of representation negatively impacted public perceptions, contributing to the 

marginalization of women’s sports. The authors recommended that sports media adopt a more 

respectful and balanced approach to representing female athletes, highlighting their athletic skills and 

contributions to sports. They also suggested public awareness campaigns to challenge and change 

societal attitudes towards women’s sports. 



International Journal of Arts, Recreation and Sports 

ISSN: 3005- 5393 (Online) 

Vol. 3, Issue No. 5, 41 - 52, 2024                                                                      www.carijournals.org          

49 
 

Ogunniyi (2015) examined the gender representation in Nigerian sports media, focusing on how male 

and female athletes are depicted in newspapers and the implications for gender equality in sports. The 

study employed a content analysis of sports sections in major Nigerian newspapers, assessing the 

frequency and manner of representation of male and female athletes. Interviews with sports journalists 

were also conducted to understand their perspectives on gender representation. The findings revealed 

a significant underrepresentation of female athletes in Nigerian sports media, with coverage often 

focusing on their physical appearance and personal lives rather than their sports achievements. Male 

athletes received more extensive and serious coverage, reinforcing gender stereotypes. The author 

recommended that Nigerian sports media increase the coverage of female athletes and portray them in 

ways that highlight their athletic skills and contributions to sports. He also suggested training programs 

for journalists to raise awareness about gender biases and promote equitable representation. 

3.0 METHODOLOGY   

The study adopted a desktop research methodology. Desk research refers to secondary data or that 

which can be collected without fieldwork. Desk research is basically involved in collecting data from 

existing resources hence it is often considered a low cost technique as compared to field research, as 

the main cost is involved in executive’s time, telephone charges and directories. Thus, the study relied 

on already published studies, reports and statistics. This secondary data was easily accessed through 

the online journals and library. 

4.0 FINDINGS  

This study presented both a contextual and methodological gap. A contextual gap occurs when desired 

research findings provide a different perspective on the topic of discussion. For instance, Pegoraro, 

Comeau & Frederick (2014) examined the use of social media by female professional soccer players 

and how it influences their representation in sports media. The researchers conducted a content analysis 

of social media posts by female professional soccer players and analyzed how these posts were 

reported in sports media. They also conducted interviews with the athletes to understand their 

motivations and experiences with social media. The study found that female athletes often used social 

media to counteract negative or biased media portrayals, showcasing their athletic abilities and 

personal lives on their terms. However, traditional sports media continued to emphasize gendered 

narratives and stereotypes. The authors recommended that sports media incorporate social media 

content to provide a more balanced and authentic portrayal of female athletes. They also suggested 

that female athletes receive training on effectively using social media to manage their public image. 

On the other hand, the current study focused on examining gender representation in sports 

photography. 

Secondly, a methodological gap also presents itself, for instance, in their study on examining the use 

of social media by female professional soccer players and how it influences their representation in 

sports media; Pegoraro, Comeau & Frederick (2014) conducted a content analysis of social media 

posts by female professional soccer players and analyzed how these posts were reported in sports 

media. They also conducted interviews with the athletes to understand their motivations and 

experiences with social media. Whereas, the current study adopted a desktop research method. 

5.0 CONCLUSION AND RECOMMENDATIONS  

5.1 Conclusion  

The study underscores significant disparities in how male and female athletes are depicted, revealing 

pervasive gender biases that reflect and reinforce broader societal stereotypes. Despite advancements 

in gender equality, sports photography continues to favor male athletes in terms of coverage and 

portrayal, often emphasizing their athleticism, strength, and competitive spirit. In contrast, female 
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athletes are frequently underrepresented and depicted in ways that highlight their physical appearance, 

personal lives, and emotional expressions, rather than their athletic accomplishments. This differential 

treatment in sports media not only diminishes the visibility and recognition of female athletes but also 

perpetuates traditional gender norms that view men as more suited to competitive sports. 

The findings of this study indicate that the underrepresentation and gendered portrayal of female 

athletes in sports photography contribute to a broader cultural narrative that marginalizes women's 

sports. This marginalization can have far-reaching consequences, including reduced sponsorship 

opportunities, less media coverage, and lower public interest and support for women's sports. By 

framing female athletes primarily in terms of their appearance and personal attributes, sports 

photography reinforces the notion that women’s sports are less serious and less competitive than men’s 

sports. This not only affects the athletes themselves but also influences young girls and women who 

may be dissuaded from pursuing sports due to a lack of visible and respected role models. 

Furthermore, the study highlights the need for a more equitable approach to sports photography that 

accurately reflects the achievements and capabilities of female athletes. This involves not only 

increasing the quantity of coverage dedicated to women’s sports but also changing the quality of this 

coverage to focus on athletic performance and competitive prowess. By doing so, sports media can 

play a crucial role in challenging and changing societal perceptions of gender and sports. Greater 

visibility and balanced representation of female athletes can help to normalize women’s participation 

in sports, promote gender equality, and inspire future generations of female athletes. 

Addressing gender biases in sports photography requires a concerted effort from all stakeholders, 

including media organizations, sports leagues, athletes, and educators. By promoting a more balanced 

and respectful portrayal of female athletes, sports media can contribute to a cultural shift towards 

greater gender equality in sports. This not only benefits female athletes by providing them with the 

recognition and opportunities they deserve but also enriches the sports community as a whole by 

fostering diversity and inclusion. Moving forward, it is essential to continue research and advocacy 

efforts to ensure that the strides made towards gender equality in sports are reflected in all aspects of 

sports media, including photography. 

5.2 Recommendations  

The study provides critical insights into the theoretical frameworks surrounding gender studies and 

media representation. It recommends expanding the application of Social Role Theory, Cultivation 

Theory, and Framing Theory to understand the intricate dynamics of gender portrayal in sports media. 

By integrating these theories, researchers can explore how societal norms, long-term media exposure, 

and media framing shape public perceptions of gender in sports. The study calls for a more nuanced 

examination of the interplay between media representations and societal gender norms, emphasizing 

the need for interdisciplinary approaches that combine insights from sociology, gender studies, and 

media studies. This theoretical expansion can help uncover deeper mechanisms of gender bias and 

provide a robust framework for future research. 

From a practical standpoint, the study underscores the importance of changing editorial practices 

within sports media organizations. It recommends that photographers, editors, and journalists receive 

training to recognize and counteract gender biases in their work. Practical measures include adopting 

editorial guidelines that ensure balanced and respectful portrayal of female athletes, focusing on their 

athletic achievements rather than their physical appearance. The study suggests implementing regular 

audits of sports media content to monitor gender representation and ensure compliance with these 

guidelines. Additionally, it encourages media outlets to highlight positive examples of gender-

balanced coverage, creating role models for other organizations to follow. These practical changes can 
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significantly improve the visibility and recognition of female athletes, fostering a more inclusive sports 

media environment. 

The study also makes several recommendations for policy changes aimed at promoting gender equality 

in sports media. It advocates for the establishment of regulatory frameworks that mandate equal 

coverage of male and female athletes. Policies could include quotas for the minimum percentage of 

media coverage dedicated to female athletes and sanctions for non-compliance. The study suggests 

that sports federations and governing bodies incorporate gender equality criteria into their media rights 

agreements, ensuring that broadcasters and publishers are contractually obligated to provide balanced 

coverage. Furthermore, it recommends government and non-governmental organizations (NGOs) 

support initiatives that promote gender equality in sports media, such as funding for research, public 

awareness campaigns, and professional development programs for media professionals. These policy 

measures can create a more equitable media landscape and contribute to broader societal change. 

Educational initiatives are another critical area where the study recommends action. It suggests 

integrating media literacy and gender studies into the curriculum at various educational levels, from 

schools to universities. These programs can help future generations recognize and challenge gender 

biases in media representations. The study also recommends partnerships between educational 

institutions and sports organizations to develop workshops and seminars for young athletes and media 

professionals. These initiatives can raise awareness about the importance of equitable gender 

representation and equip individuals with the skills to advocate for and implement change. By fostering 

a more informed and critical audience, these educational efforts can contribute to long-term shifts in 

how gender is portrayed in sports media. 

Collaboration between different stakeholders in the sports industry is crucial for implementing the 

study's recommendations. The study emphasizes the need for cooperation between media 

organizations, sports federations, sponsors, and advocacy groups to promote gender equality. It 

suggests forming industry-wide coalitions to share best practices, develop joint initiatives, and create 

unified standards for gender representation in sports media. These collaborations can enhance the 

impact of individual efforts and ensure a more coordinated approach to addressing gender biases. The 

study also recommends leveraging the influence of high-profile athletes and sports personalities to 

advocate for change and raise public awareness about the issue. By working together, industry 

stakeholders can create a more inclusive and equitable environment for all athletes. 

Finally, the study highlights the importance of ongoing research and monitoring to sustain progress in 

gender representation in sports photography. It recommends establishing dedicated research centers or 

think tanks to continuously study and analyze media representations of gender in sports. These centers 

can track changes over time, identify emerging trends, and provide evidence-based recommendations 

for further action. The study also suggests developing standardized metrics and tools for evaluating 

gender representation in sports media, enabling more consistent and comparable assessments. Regular 

reports and public disclosures of these findings can maintain accountability and pressure media 

organizations to uphold high standards of gender equality. By institutionalizing research and 

monitoring, the study aims to ensure that efforts to improve gender representation are sustained and 

adaptive to changing media landscapes. 
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